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Executive Summary

PEGA RECRUTMENT FUNNEL and OUTREACH
BTN I T BT T

200
JOURNALISTs | 13LOCAL 200 000 7 MAILINGS | Advocacyby EIT

Digital staff (BDs,
INVITED/18 MEDIA igital staff (BDs

250 POSTS
) PARTNERSHIPS contacts TO 9900 €X0....)
attending

390
. 2,1 M 1M 6,5M REGISTRATION
impressions contacts OUTREACH LEADS

Av. 10 MILLIONS contacts before the event

1447 registrations

925 PARTICIPANTS.

In the EIT Digital context the EIT term “Annual Partner Event” includes the following three events:

1. EIT Digital Conference (an event open for all and free of charge),

2. EIT Digital Partner Event (open only for EIT Digital partners, invited partner prospects and EIT
Digital Accelerator scaelups), and

3. the General Assembly (open only for partner organization’s officially named delegates).

As the partners are expected to attend all three, staff both to Conference and Partner Event, the most
sustainable and cost-efficient way is to organize them all together. The EIT Digital Conference was
organize on Tuesday 11" and Partner Event and General Assembly on the Wednesday, the12'™,

EIT Digital hosted its third Annual Conference focusing on the future of Europe’s Digital Innovation ,
and the way EIT Digital is driving global impact with talent and deep tech.



The 2018 Conference on September 11th opened the floor to leading government and industry experts
as well as entrepreneurs, bringing their experience in disruptive digital innovation. The opportunity
was given to join seminars and discussions on the next challenges for the digital economy.

With attendees from a wide range of organisations, working in the digital ecosystem, representing
large corporates, SMEs, leading technical universities and research institutes, as well as policy and
decision makers from the Parliament, the European Commission and public authorities, the event
offered many opportunities for networking and setting up new relationships.

EIT Digital also showcased its disruptive digital innovations it is bringing to the market at the
“Innovators Village” dubbed exhibition.

To support the matchmaking a dedicated matchmaking programmed was offered to scaleups,
corporates, investors and venture capitalist on the EIT Digital Conference Day.

The EIT Digital Partner Event on September 12t provided an opportunity to network with attendees
from a diverse range of organisations working in the digital ecosystem, representing large corporates,
SMEs, leading technical universities and research institutes.



1. EIT Digital Conference Sept 11th

The EIT Digital Annual conference agenda was designed to give the attendees the opportunity to
experience cutting-edge solutions from some of Europe’s most exciting tech ventures while
networking.

Prominent keynote speakers and panellists from government, industry, innovation organisations,
universities and the startup world will present their views on the key ingredients needed for a
successful digital transformation.

In short: the EIT Digital Annual Conference was all about Discovery and Connection, on how to
discover:

e How digital innovation happens in a pan-European ecosystem.

e  Europe’s strength in innovation across strategic domains such as Digital Cities, Digital
Finance, Digital Industry, Digital Infrastructure and Digital Wellbeing.

e European digital disruption and transformation.

e The education programmes making sure Europe has the right digital talents and skills to
deliver.



1.1 Conference Programme Sept 11"

8:45 - 10:00

09:00 - 09:45

10:15-10:30

10:30-12:00

12:00 - 14:00

14:00 - 15:00

15:00 - 16:00

Welcome Coffee and Registration

Press Conference

PLENARY
Asha Sumputh, Moderator
Opening by Willem Jonker - CEO EIT Digital

Keynote session: Themis Christophidou - Director-General for Education,
Youth, Sport and Culture of the European Commission

PANEL EDUCATION - DISRUPTIVE EDUCATION FOR FUTURE DIGITAL SKILLS
Xin Hu - CEO & Co-founder, MatchX, alumnus EIT Digital Master School
Tuomas Syrjanen - Founder, Futurice

Kristine @stensen - Nordic Program Leader, world-wide graduate program
for future leaders, IBM

Frank Baaijens - Rector, Technische Universiteit Eindhoven

Rob Fastenau - Dean of the Extension School, TU Delft

Anders Flodstrom - Chief Education Officer, EIT Digital

Networking Lunch

PARALLEL SESSIONS

EUROPE & THE FUTURE OF DIGITAL EDUCATION (STUDIO)

Gian Mario Maggio - Node Director, EIT Digital Italy, Moderator
Andreas Kaas Johanssen - EIT Digital Alumnus, IBM

Anders Flodstrom - Education Director, EIT Digital

Daniela Melandri - CR&D EU Funding Manager, Future Cities Catapult &
Visiting Lecturer, Brunel University London

Jean-Michel Dalle - Professor, Sorbonne University

EUROPE & THE FUTURE OF DIGITAL PLATFORMS (RIVERSIDE)
Christian Sckerl - Node Director, EIT Digital Germany, Moderator
Willem Jonker - CEO, EIT Digital

EUROPE & SCALING UP NEW BUSINESSES (AUDITORIUM)

Eric Thelen - Director, EIT Digital Silicon Valley Hub, Moderator
Maximilian Venhofen - Director of Business Development, Cleverciti
Roee Peled, Sr. Director, Strategic Partnerships, Flex

Chahab Nastar - Chief Research and Innovation Officer, EIT Digital

Coffee Break



16:00-17:10

17:10 - 20:00

PLENARY

Keynote session: Axelle Lemaire- Partner, Global Head of Terra Numerata,
Roland Berger & Former Secretary of State in French Government in charge of
Digital and Innovation

Panel Innovation and Entrepreneurship - Fast and Furious - the Deep Tech
Revolution. How can Europe win the Deep Tech battle or change?

Asha Sumputh, moderator

Andra Sonea - Fellow, Anthemis Group

Jackson Bond - Chief Product Officer & Co-Founder, relayr

Neil Crockett - Chief Digital Officer, Rolls-Royce

Gerard de Graaf - Director Digital Single Market, DG Connect EU
Richard Hadden - Director of Investment, Breed Reply

Chahab Nastar - Chief Research and Innovation Officer, EIT Digital
Clara Pezuela - Head of IT Market Research and Innovation group, Atos

Networking Get-Together

1.2 Conference Participants

The EIT Digital Annual Conference was open for all and free of charge. Participants of the EIT Digital
Conference existed of internal as well as external visitors, exhibitors and speakers. The external visitors
existed for example of partners, European Union and Comission decision makers, SMEs, corporates,

investors and venture capitalists.



1.2.1 Delegates

The 2018 EIT Digital Annual conference was attended by 925 participants (2017: 527). The target for
attendees was 750 attendees, which was, thus, exceeded by 23 %. In total we had 1,441 registrations,
The actual attendees came from in total of 40 countries.

0 50 100 150 200

Boedgiuirm | 2 1
Italy I 1011
Metherlands G 100
France I
Germary I G5
Spain N 2
Hungary I 2
United Kingdom I S
Finland GGG 36
Sweden NN 33
Greece [ 10
Romania 1M 8
United States 1R 7
Austria 1 6
Bulgaria MW S
China M5
Czech Republic M5
Estonia M5
Portugal M 5
Denmark W 4
Serbia W a
Switzerland W 4
Turkey W 4
Ireland W 3
Skovakia B 3
Cyprus I 2
Lithuania 1 2
Luxembourg 1 2
Poland | 2

Slovenia | 2




1.2.2 Speakers
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The EIT Digital Conference gave the stage to several inspiring speakers during keynotes and panel
discussions:

e  Willem Jonker, CEO, EIT Digital

e Axelle Lemaire, Global Head of Terra Numerata, Roland Berger

e  Themis Christophidou, Director-General for education, youth, sport and culture of the
European Comission

e  Xin Hu, CEO & Co-Founder, MatchX, Alumnus of EIT Digital Master School

e Tuomas Syrjdnen, Founder of Futurice Ltd

e  Krstinen Ostensen, Nordic Program Leader,
World-Wide graduate program for future leaders, IBM

e Anders Flodstrém, Chief Education Officer, EIT Digital

e FranK Baaijens, Rector, Technische Universiteit Eindhoven

e Richard Hadden, CIO, Breed Reply

e (lara Pezuela, Head if IT Marker Research and Innovation Group, ATOS, Spain

e Chahab Nastar, Chief Research and Innovation Officer, EIT Digital

e Andra Sonea, Fellow, Anthemis Group

e Jackson Bond, Chief Product Officer & Co-founder, Relayr

e Neil Crockett, Chief Digital Officer, Rolls-Royce

e Gerard De Graaf, Director Digital Single Market, DG Connect EU

e Rob Fastenau, Dean of the Extension School, Tu Delf



1.2.3 Matchmaking

Registered users: 290
Accepted meetings: 450

Users by categories:

Startup/Scaleup: 143
Corporate: 97 Resarch, 2.
Investor: 13
Research: 5
Staff: 23
Other: 9

. Other,3%
Sttt 8% \l‘

Investor, 5%

Meetings by categories:

ctarup/scleup & corpornce | 1:5

startup/scaleup & Sartup Scalevy [ TN =:
Startupy Scaleup & Jafi _ 51
corporate & Corporate [N 3S
Startup/Scaleup & Imesior _ 35
Corporate & Staff - 5

Startup/Scaleup & Research ] 5

During the EIT Digital Conference on Tuesday 11™, a dedicated matchmaking opportunity was
organized to better facilitate the exchange between present scaleups and corporates as well as

investors.

The matchmaking took place in a separate area was supported via a matchmaking platform called
“Brella”. Participants simply had to create a profile and indicate the kind people they would like to
meet and the algorithm of the tool suggested the most relevant requests and offers for each user.

A total of 290 attendees belonging to the above described target group created their profiles and a
total of 450 matchmaking took place during the matchmaking time slot

The feedback received by participants was very good. They highly appreciated the opportunity and
praised the smooth organization. There were many promising conversations happening and the actual

outcomes are yet to be evaluated.



2. Innovators Village Sept 11"
and 12t

The EIT Digital Conference and Partner Event Exhibition, dubbed as the “Innovators Village”, welcomed
the attendees to discover innovations and companies that will shape the future of Europe by changing
the rules of the game in the digital wellbeing, infrastructure, cities, industry and finance domains, and
educational courses to prepare students and reskill workers for the jobs of the future both on the EIT
Digital Conference and Partner Event.

The Innovation Village encouraged visitors to experience the digital future of Europe, connect to
European innovators and entrepreneurs, connect to our pan-European education programmes and to
join EIT Digital’s growing community, which is making a global impact through European innovation
fuelled by entrepreneurial talent and digital technology.



2.1 Exhibitors

In total 50 exhibitors presented their activities in the Innovators Village during two days of September
11 and 12. The exhibitors per Action Line were:

2.1.1 EIT Digital Academy
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1. The EIT Digital Master School offers two year, European postgraduate programmes in
Computer Science and Information Technology, with a focus on Innovation and
Entrepreneurship (I&E). The Master School is delivered by leading European universities,
partners of EIT Digital. Students learn to become digital technologists, to understand
innovation and to act as entrepreneurs. Upon graduation, they are equipped to anticipate
societal changes due to digitalization and to develop products that stay ahead of those
changes.

2. EIT Digital Doctoral School. Europe is facing great societal challenges and needs to educate
students with both excellent technical knowledge and the capability to transform technology
into business. The EIT Digital Doctoral School offers Industrial Doctorates with a mindset for
Innovation and Entrepreneurship (I&E). Within an Industrial Doctorate, PhD students work
under academic supervision on research assignments from industry and benefit from
continuous tutoring.

3. The EIT Digital Professional School supports investment in digital transformation skills with
learning programmes in cooperation with international partners from both the academic and
business worlds. In doing so, we educate companies to develop the right leadership capacity
and workforce skills. We educate individuals to up and cross-skill themselves, to stay attractive
in the labour market and to become entrepreneurs.

4. EIT Digital Summer School. Do you wonder what the Industry 4.0, 10T or big data can do for
your business? That is what you can learn at one of our ten EIT Digital Academy Summer
Schools in nine European countries. Alongside EIT Digital Master School students you will deep
dive into new disruptive technologies and learn how to make businesses out of them.



2.1.2

213

EIT Digital Alumni Foundation. The Alumni Foundation creates a vibrant, active and
successful network for EIT Digital. Our mission is to keep strong connections among fellow
alumni and the EIT Digital ecosystem. Our alumni are graduates of the EIT Digital Education
programmes, as well as individuals with a formal function in EIT Digital. The community also
welcomes associate members and friends of EIT Digital.

EIT Digital Accelerator

The EIT Digital Accelerator sacelup program offers tailor made growth support for European
techscaleups. The team comprises more than 30 experienced business developers and
technology financing specialists operating from 13 cities across Europe, along with a hub in
Silicon Valley.

EIT Digital ARISE

The EIT Digital ARISE Venture Programme supports the establishment of tech-based ventures
by helping innovators from RIS countries — both financially and through mentorship — to
develop and finalise their MVP.

2.1.4 Digital Cities Action Line

Innovation Activities:

W~

www‘droneshlife.de

Drones4life provides a safe, fast and efficient delivery of medical samples for emergency
ambulances and hospitals. It saves vitally important time and costs by complementing existing

means of transport.
Drones112 platform enables the planning and monitoring of drone deployments and services.
It allows local agencies and drone operators to deploy fleets of drones for diverse applications

for safer cities.



3. CAPICHE provides cloud-based translation and communication services combining the
efficiency of and power of artificial intelligence (Al) strengthened with human knowledge of
crowd services. CAPICHE improves and facilitates communication with refugees in Europe
when they are looking for online information about their integration.

4. MYCARLOT. Parking lots are scarce resources. MyCarLot enables better management of
parking spaces and better parking services leveraging connected sensors, cloud infrastructure
and artificial predictive algorithms.

5. Autonomous Harbors. Today’s harbours and waterways are often dirty with trash and plastic
in the water. RanMarine provides autonomous aquadrones that remove unwanted material
from water, and collect data about the environment.

Scaleups:

1. CLEVERCITI. With their sensor technology for smart onstreet and open-air parking, Cleverciti
aims to reduce search traffic and CO2 emissions to solve some of the most urgent challenges
cities are facing today.

2.1.5 Digital Finance Action Line

Innovation Activities:

1. OptioPay is an online payment platform which increases the value of payments by offering
higher-value gift cards of leading merchants as a payment method.

2. CopSonic enables contactless, password free authentication for smooth, highly secure
transactions from any device. The technology is based on ultrasounds and sounds as a way to
connect, interact and transmit data.

3. eBlZintroduces a new banking service for SMEs and startups - to safely and efficiently perform
financial and administrative tasks anywhere, anytime.

4. 10X provides compliant identity to the customer on boarding process - using elDAS (electronic
Identification, Authentication and trust Services) through a standardised SaaS system.

5. Distributed Ledgers for Invoice (DLI) discounting guarantees a trusted environment for banks
and companies, where the invoice is unique, authentic and its status synchronised.

6. XANTA, An Al-assisted natural language driven frontend solution to create the next generation
banking experience.

2.1.6 Digital Industry Action Line

Innovation Activities:

1. The AWARD platform increases efficiency of the logistic process from warehouse to last-mile
delivery. The easy to implement solution uses intelligent planning algorithms, machine
learning and smart robotics (i.e. drones and AGVs).

2. The Product Quality Prediction (PQP) Tool analyses sensor data of the production process to
predict how unique products score on quality parameters. These predictions enable
manufacturers to improve product quality, reduce scrap, downtime and personal costs.

3. Al-Aid provides knowledge and assistance services to shop floor workers in order to reduce
production and assembly errors, and increase production speed.

4. OEDIPUS establishes European iCentres to be the nucleus for innovation in digital
transformation of manufacturing industry. Experience-exchange and cooperation with SMEs



will generate valuable business opportunities that lead to concrete product creations and
services.

Connected products Analytics for Brands (CAB) is an advanced customer intelligence service
for capturing & analysing both data from connected products “in use” and feedback and ideas
from a brand’s consumer community. CAB gives brands unique insights into customers’ needs
and experience journeys to optimise the design, increasing the success rate of new products
& marketing strategies.

Scaleups:

METRON re-shapes the way energy data is used in industries. As an energy efficiency operator,
it acts at the convergence of energy markets, smart industries and investment solutions.
TEEPTRAK develops innovative and accessible solutions for industrials to monitor machine
performance, operators’pace and product quality in order to identifywastes, and thus
improve overall production efficiency.

Trinckle 3D enables companies to build scalable3D printing applications. Its cloud
software‘paramate’ automates design processes and/or makes any product
customisable,whether for medical devices, car components, production systems or just
jewelry.

2.1.7 Digital Infrastructure Action Line

Innovation Activities:

1.

Security Operations Centre for Critical Infrastructure (SOC4Cl) develops a security operations
centre for critical infrastructures. It provides a customised detection and response service
against Advanced Persistent Threats (APT).



2. ACTIVS - Extendable IoT platform provides a unified approach for developers and industry to
support the widespread growth in 1oT. ACTIV8 is a result of ACTIVE, which is a High Impact
Initiative project under EIT Digital, Digital Infrastructure Action Line.

3. Deep-Augur. Traditional Deep Packet Inspection (DPI) based traffic analysis relies on accessing
packet payload to identify network flows and requires massive amounts of resources (HW and
SW). The Deep Augur Smart Traffic Analysers facilitate and speed up the characterization of
network flows by means of advanced Deep Neural Network techniques.

4. ICARO-EU. Wireless coverage of the air space is an underserved market with rapidly growing
demands. ICARO-EU aims at launching a low latency, high capacity robust direct airto- ground
connectivity (DA2GC) for aircraft, flying cars and drones.

5. Multi-Cloud Studio provides freedom of choice, through a single standard-based and model-
driven interface to design, provision, and manage multi-cloud systems that drive down costs
and errors.

Scaleups:

1. ApiOmatis a Backend-as-a Service solution that speeds up the development of innovative new
frontend apps while standardising the integration of enterprise IT systems. The ApiOmat
platform reduces the time-tomarket, enables rapid prototyping and helps companies digitally
transform their business processes.

2. CYBERTRAP. In modern networks prevention has a hard time to keep IT-infrastructures safe
and secure. New attacks can bypass defenses and new business challenges require more
accessible services.

3. IDENTIFICATION. VideolD is a patented identity verification solution that combines video in
streaming and Artificial Intelligence to identify customers in seconds, from any country with
any ID document. It runs on any device and has the same level of technical security and legal
compliance as face-to-face identification.

4. INDEXIMA. Located between data sources and analytic solutions (Tableau, Excel, SAP, BO,
QLIK, etc.), Indexima allows users to drill the entire set of Big Data with instant dashboard
display, searching tens of billions of rows in just a few milliseconds.

5. Piwik PRO is a GDPR compliant enterprise analytics and marketing platform that enables
effective combination of behavioural and first party user data. It allows marketers, product
managers and data analysts to understand customer behaviour, improve user experience and
conversion rates of digital products, and optimise online marketing activities.

2.1.8 Digital Wellbeing Action Line

Innovation Activities:

1. ACTA4Y. Respiratory Care 2.0. A connected platform enables pharmacists to optimise
respiratory therapies and disease control with smart inhalers and data intelligence for the
provision of results in faster, more cost-effective.

2. AI-MOVE is a unique digital service aimed at illness prevention and motivation in the
workplace that measures and analyses physical movement to help with the early detection of
problems. The service benefits both workers (optimising health) and employers (boosting
productivity and reducing absentee costs).

3. ELEMENT is developing and certifying (CE, medical device Class I) Delta, an app that enables
neuropsychologists to assess a person’s cognitive state based on analysis of speech. Deltais a
cockpit that digitizes the complete cognitive test which results in faster, more cost-effective
and earlier diagnosis and intervention.



4.  The DMCoach team is developing a solution for supporting T2DM patients with customised
advice. It allows citizens to better understand how they can manage diabetes, what are the
healthy recommended behaviours

5. TWB -Therapeutic services based on Wearable virtual reality and Bio-sensors (TWB) address
the therapeutic needs of people with neuro-functional impairments (NFI), providing
innovative services bringing wearable VR apps & bio-sensing devices into customisable
platform for patient care, cureand data analysis.

6. PREPDOC offers a serious game for older patients, to prepare themselves for consultations
with health professionals. Empowering patients improves shared decision making, which is
crucial for good care.

Scaelups:

1. Checkpoint Cardio combines advanced medical devices with software in order to follow a
patient’s vital parameters in real time. This reduces visits to the doctor and can prevent
sudden cardiac death.

2. Atlas Biomed is a personalised health company combining DNA and microbiome technologies
with digital health data to inspire people into positive lifestyle change and lead them to a
healthier future.



3. EIT Digital Annual Partner Event
Sept 12t
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The EIT Digital Annual Partner Event was organized on Wednesday, the September 12th 2018. The EIT
Digital Annual Partner event was accessible by invitation only and targeted to existing EIT Digital
partners, partner prospects, EIT Digital Accelerator scaleup program scaleups and EIT Digital staff.

The aim of the Annual Partner Event was to build strong connections with 200 leading European
organizations in the EIT Digital ecosystem - universities, research centres, corporations, SMEs and
startups.

EIT Digital Annual Partner Event aimed also to encourage the partners to learn and discuss about
newest deep tech innovations, enable the development of new digital businesses by teaming up with
complementary partners within the EIT Digital ecosystem, and fuel the economic growth of partners’
organization and contribute to the grand mission of EIT Digital: driving Europe's digital transformation.



3.1 Partner Event Programme

08:00-08:20

08:20-09:20

09:20 - 09:35

09:35-10:05

10:05 - 10:15

10:15 - 10:30

10:30-12:15

12:15-13:30

13:30 - 15:00

15:00

Registration & Welcome Coffee

Pre-session: Operational Processes by Stan Smits, Chief Operations Officer, EIT Digital

Opening Partner Event by Willem Jonker, CEO EIT Digital

Chahab Nastar, Chief Research and Innovation Officer, EIT Digital.

Anders Flodstrédm, Chief Education Officer, EIT Digital

EIT Digital Alumni Foundation by Francesco Bonadiman, President, EIT Digital Alumni
Foundation

Coffee break

Parallel session: Lessons Learned - How  General Assembly by Raymond Freymann,
to Prepare a Successful Call Proposal Chairman of the Supervisory Board, EIT Digital

Session Leads: Jesus Contreras, Node
Director Spain & Federico Menna, Head
of Innovation & Education Operations,

Networking Lunch

Five Industry Action Line workshops: EIT Digital Academy Workshop. One common
workshop for following programs:

Digital Cities

Digital Finance

Digital Infrastructure

Digital Industry

Digital Wellbeing

Master School
Industrial Doctoral School
Professional School

vk W e
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Summer school

Farewell Coffee & Refreshments



2.3 Partner Event Participants

The EIT Digital Partner Event attendance is restricted by invitation only to existing EIT Digital partners,
partner prospects, EIT Digital Accelerator scaleup program scaleups and EIT Digital staff. In total 404
persons attended the 2018 EIT Digital Partner Event from the eight EIT Digital node countries and the
KIC head office housing Belgium on September 12t™. (pls. see graph below).
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4. Event Marketing
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The pre-event set attendee target for the EIT Digital Annual Conference and Partner events was of 750
persons. We finally reached 925 attendees. To make it happen, we run an integrated marketing
campaign combining:

Emailing to our database (7 emailing’s to 6000 contacts)
Social media campaigns (25 posts over 4 months)
Media interview (contacting 200 journalists)
Media partnership (10 Million contacts)
Inbound campaign
1. We got 30% of participants coming from the general public e.g. 300 persons new to
our database and who effectively attend the conference) To make it happen, we
defined once again a series of audiences close to EIT (institutions, industry, start
uppers, students)
2. We identified key words so that we can engage the “digital conversation” and make
them enter in the EIT Digital funnel to register.
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